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Framing effects in risk decision has long been a research hot spot. There is close 
relationship between framing effects and emotion. But in the most of the existing 
studies about the relationship between framing effects and emotion, the emotion 
aroused by the researchers is nothing to do with the background of the tasks. But most 
of the theories about the risk decision emphasize the relevance of emotion and 
decision-making background. So arousing the emotion which is nothing to do with 
decision-making background cannot interpret the relationship between the emotion 
and framing effects. This research uses the pictures which associate with the 
decision-making background to explore the relationship between the emotion and  
framing effects. 
The first experiment use two kinds of language frameworks (positive frame and 
negative frame) and three kinds of pictures (positive picture, negative picture, neutral 
picture) to arouse the emotions associated with the tasks.  
Based on the results of the experiment, the second experiment discuss the model 
through which emotion affects framing effects.  
Through two experiments we get three conclusions. (1) The pictures associated 
with decision-making background can awaken participants’ emotion. We can prove 
that the method we use to arouse participants’ emotion is effective. (2) Under the 
positive emotion awakened, participants tend to seek risk. Under the condition of 
negative emotion, participants tend to be risk aversion. Emotional impact on risk 
tendency along with the change of the language frame. (3) The effect of emotion on 
framework to gender differences. Under the positive emotion awakened, women tend 
to seek risk. Under the condition of negative emotion, women tend to be risk aversion. 
Facing positive language framework, women tend to be risk averse, and in the face of 
negative language framework, women tend to seek risk. And emotional arousal and 
language frame won't affect men’s tendency of decision-making. Compared to men, 
women are more sensitive to the change of mood and language framework. 
We can come to the conclusion that, the emotion caused by the experiment is 
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framework change. There are two kinds of model through which emotion can affects 
the framing effect in the risk decision. 
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如果选择方案 A，会有 200 人存活。 




如果选择方案 C，会有 400 人死亡。 




















































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
